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Today’s focus:
1. How to use a blog for media relations
2. Tips for Search Engine Optimization (SEO)
3. Press Release tips straight from the media

Blogging is a form of content marketing used to establish a 
connection with the audience.  There is no other form of 
marketing that allows you to share such depth of valuable 
information with your audience, and engage them in 
meaningful two-way conversation.  

The Value of  a Business Blog



Owned Media
Are you looking for content that 
attracts media attention?

A business blog is a primary source of 
owned media. Your business maintains 
control over the content. It’s a vehicle for 
earned media.
Best Practice:  Focus on content. A well-
structured blog, with newsworthy content 
tailored to the audience, can gain media 
attention.



Resource Center for Industry & Media

Is your company a resource for news 
stories?
High quality content, and contributions from 
subject-matter-experts and influencers, over 
time will establish the company as an industry 
resource. A blog can be an integral part of an 
online newsroom.
Best Practice:  Focus on high-quality content 
with contributions from reliable, reputable 
sources.



Does the media know you’re an 
expert in your field?
As you build your blog content, your 
business is positioned as an industry 
influencer.
Best Practice:  Focus a percentage of 
content on industry trends, best practices, 
case studies, and other data most 
important to the industry.

Influence

Industry Influence



Is the right information reaching your 
audience?

Without strategic use of content, the only 
information online about your business is 
what others are saying. A business blog 
ensures accurate information is available to 
stakeholders and the target audience.

Best Practice:  Develop content that supports 
business objectives and the business brand.

A true brand reflection

Information Accuracy



Media Promotions Support

Can your business help promote 
the story? 
Journalists are being judged (and promoted 
– or not) on how many page views they 
generate. A broad online reach strengthens 
the story pitch. 
Best Practice:  Focus on strategies for 
growing your online audience.



Brand Journalism 

Are you using brand journalism to 
tell your story?
A blog is a primary medium for brand 
journalism. No single ad tells a story. Using a 
blog for brand journalism requires great 
storytelling, stories that are factual, balanced, 
investigated, timely and compelling. Content 
includes multi-media and invites two-way 
conversations. 



Community Involvement

Is your company working to make 
your community better?
A company’s community involvement is 
important to consumers. It also draws media 
attention.  Blog content is a medium for 
sharing stories of contribution and support.
Best Practice:  Use the company influence 
and audience-reach to draw attention to 
important causes and make a difference in 
the communities served.



Portfolio Display

Are you sharing about your 
connections?
Use the company blog to showcase 
company products, clients, services, and 
awards as part of community relations and 
awareness.
Best Practice:  Maintain content integrity 
and quality by keeping self-promotion to a 
minimum.



Search Engine Optimization
Does your website appear at the top of 
search results?
Today, 90% of consumers use the internet 
when searching for local business options. 
Blogs provide content that pushes a business 
to the top of search results.

Best Practice: Focus on the construction of the 
post. Use strategic use of industry keywords, 
backlinks, and inbound links to support SEO.



SEO – Draws Relevant Web Traffic
Is your website attracting the right 
audience?
A blog provides information your audience 
wants and needs. The community-nature of the 
blog platform, drives the right visitors to the 
website for conversion, and increases visitor 
traffic and repeat visits.

*Tool: Google Analytics – viewer behavior



Google+ and Authorship
Are you using the power of Google?
Google is king. It’s so powerful, we Google things 
instead of searching for them. If you want to 
appear at the top of organic search results, follow 
the rules.

 Google+ business page
 Google authorship

• Higher click through rate
• Higher visibility
• Higher page views
• Appearance in organic searches after 

viewers visit your page



Media Relations and Social Media

 Start your relationship with reporters online. 
o Share news stories from your target reporters.
o Comment on their social media channels.
o Send a note of appreciation when they write a compelling story (that’s not about 

you).
 Don’t pitch a story through social media. In a recent survey of national reporters, 

91 percent said they prefer to be pitched via email.

And here are a few reasons why…



Reporters and Social Media

Do journalists prefer you contact them through social media or email?
I don’t think people can develop enough interest and context for a social 

media pitch. If it’s longer and public, I don’t want my competitors knowing 
what I might be working on. - National newspaper reporter

Social media is conversation in public with the public. What I decide to report 
on is not open for public debate. Plus, it’s lazy. If you can find my Twitter 
handle, you can find my email. - National magazine healthcare reporter

I get ideas from Facebook and Twitter, but I prefer pitches by email with 
more information. I don’t want a ‘marketing’ pitch that sounds like an ad. In 

fact, that is usually a turn off. - Regional online business reporter



Reporter Press Release Pet Peeves

• Reporters aren’t hunters – The press releases likely to be printed are the ones that 
require the least amount of work for the reporter.

• Tailor your release to the section of the paper you are targeting.

• Photos are good because they give options to the reporter, and can be used as a filler. 
They plug unexpected holes. 

• Use clear sharp photos (jpeg), candid shots are better. Include the right information (full 
name, date, location, 2 sentence reason for the photo.)

• Statistics are helpful when from a credible independent source, with links.



Press Release 
Spot Light:

Security First
Insurance
--A multi-media 
newsroom



Press Release 
Spot Light:

Security First
Insurance
--Mixed use of  
content



Press Release 
Spot Light:

Security First
Insurance
--High quality 
images, HD 
video



Learn more about us and our strategies at your soon-to-be favorite coffeehouse… 
myMarketing Cafe

Follow us on  Facebook Twitter Pinterest LinkedIn

myMarketingCafe.com
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